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Birthmark Doula Collective & 
New Orleans Breastfeeding Center (NOBC)

● Local member-owned cooperative

● Reproductive justice organization

● Provide support, education, and 

services during the perinatal year and 

beyond. 

● NOBC, a program of Birthmark, is the 

first free-standing breastfeeding clinic 

in Louisiana



http://www.youtube.com/watch?v=Y2ip8RkoLvc


Infant feeding options

Breastmilk

The cleanest, safest 

food for an infant in 

an emergency is a 

mother’s own 

breastmilk.

Donor’s milk

The second safest 

choice is someone’s 

else breastmilk. 

Liquid formula

The third safest 

choice is liquid 

formula.

Powdered formula

The least safe choice 

is powdered 

formula.



Safe formula feeding requires substantial resources

● A steady supply of formula

● Clean drinking water

● Fuel 

● Feeding equipment

● Cleaning supplies

● Education on how to safely prepare formula

● Medical care and follow-up

→ These resources are not guaranteed in an emergency



Formula donations in emergencies

● People want to help the youngest and most vulnerable; donations from individuals 

and organizations are well-meaning, but harmful

● Diarrhea, respiratory tract infections, and malnutrition are the most common causes 

of illness and death in emergencies, and formula feeding can make these more likely

● WHO International Code of Marketing of Breastmilk Substitutes and the Operational 

Guidance on Infant and Young Child Feeding in Emergencies prohibit formula 

donations (Gribble et al 2020)

● Resolution WHA63.23 (2010) calls on governments to adhere to the Operational 

Guidance on Infant and Young Child Feeding in Emergencies (Ching et al. 2021)



The cost to individuals and communities

Formula donations and their widespread distribution --

● Reduce breastfeeding rates

● Increase infection rates

● Increase formula dependence



The infant formula industry

● $70 billion industry (Lancet 2020)

● According to a 2014-2017 report by IBFAN-ICDC, there were 800+ Code violations 

documented on 28 baby food companies, including bottles and teats companies, 

from 79 countries

● Formula companies see emergencies as an opportunity to market their products

● Without compliance to the International Code, communities are vulnerable to 

aggressive marketing practices



Formula 

companies 

promote directly 

to

Ching et al. 2021

Consumers

Health professionals 
and systems

Policy makers 



The COVID-19 Pandemic

● Formula companies are exploiting the 

COVID-19 pandemic (Baby Milk Action)

● Though prohibited, formula companies 

are donating to individuals, hospitals, 

government agencies, and 

non-governmental organizations on a 

global scale

● Policies that impede breastfeeding also 

enhance the marketing of infant 

formula (Gribble et al. 2020)

?



Formula Marketing Tactics

1. Unfounded health claims 
on immunity that promote 
fear

Insert citations on slides 10-17



Formula Marketing Tactics

2. Riding on public health 
authority to gain legitimacy



Formula Marketing Tactics

3. Appealing to public 
sentiment on solidarity and 
hope



Formula Marketing Tactics

4. Influx of donations of 
breastmilk substitutes and 
supplies related to COVID-19



Formula Marketing Tactics

5. Prominent use of digital 
platforms to reach out to 
parents



Formula Marketing Tactics

6. Promoting uncertainty 
through endorsing 
breastfeeding



Formula Marketing Tactics

7. Discounts on BMS 
products that are linked to 
COVID-19



Formula Marketing Tactics

8. Reaching out to health 

professionals through sponsoring 

educational events on topics 

related to COVID-19 and infant 

and young child feeding



The way forward
● In emergencies, we need strong protection and support 

for breastfeeding, and implementation of the Code is the 

most effective way to do this

● To date, only 25 countries out of 194 countries have 

measures that are substantially aligned with the Code, 

while 58 have no legal provisions (WHO, UNICEF, & IBFAN, 

2020)

● “WHO and UNICEF call on governments to urgently 

strengthen legislation on the Code during the COVID-19 

pandemic. Governments and civil society organizations 

should also not seek or accept donations of breast-milk 

substitutes in emergency situations.”


