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LETTERS TO THE EDITOR
Know what you are responding to
Example: Atlantic Monthly article, mPINC press release, SIDS articles

Read the article more than once to figure out what the essential point is. If it’s a minor point you want to address – fine. But don’t answer only a minor point or side issue in an article that contains more fundamental errors- it looks like you are endorsing the more fundamental errors. And don’t space out before the article is done (for example, the Atlantic article talked about how wonderful breastfeeding is and how tired the writer was at the end of the article).
Stick to the essentials.
The average length of letters printed in national newsmagazines is about 80 words; major newspapers often print letters up to 140 words. The more succinctly you make your point, the better chance it has of being read and remembered.  If you start quoting studies – you’re writing an article or an editorial, not a Letter to the Editor! 


Present a distinctive conclusion.

Always bear in mind the fundamental goal of a letter to the editor: to communicate the full meaning of your ideas. There’s a reason why people love lists that all start with the same letter, or repeating words and rhymes (A partridge in a pear tree….) 
“Not just the health of the baby – but the health of the company and the economy”. 

Keep it in the reader’s context

You have to be very sure to make your abstract conclusions follow clearly from the facts that you cite. There are so many good things about breastfeeding, it’s hard to stop ourselves. But the reader wants to know your reply to a specific article or situation, not all that you know about mothers and babies.
WHO READS WHAT, WHEN, IN YOUR COMMUNITY?

Daily paper, weekly paper, online community, Facebook! – what do people talk about at the water cooler? If you don’t know, ask a small business owner where s/he advertises. Find a local champion (Health reporter? Family Life? Arts?) to help you get articles written and in print. 

RESPECT DEADLINES.
General schedule for print media:

Three weeks before event – Send a picture with a caption

Two weeks before event – Send press release, contact your media champion to let them know you are sending it AND some phone numbers or links or info to make his/her work easier

Week of event – A new picture with a caption or a short article with a new angle
If you are sending info to weeklies, the deadline is usually different than for a daily.

MOVERS AND SHAKERS

Who are to the Go-To Guys and Gals in your community? Figure out who can be a champion for you. It may be your local chapter of Rotary International, the Merchants Association, the Co-op Board, the local churches, fraternal organizations, the AAUW – you get the idea. Go with the flavor of YOUR hometown and figure out who can help you to get the word out. 

LINKING ACTIVITIES

Example: Woman and baby walk off Frontier Airlines flight in Burlington, VT. WBW activities that year in our town included a NIP (Nurse In Public) “to celebrate the rights of mothers & babies to nurse in public in Vermont”, the annual WBW Art Show, and a roundtable discussion of discrimination against breastfeeding babies and mothers and its cultural origins – group included several articulate and well-educated local breastfeeding moms, including an anthropologist and psychologist. The local reporter came, took photos and notes.
Example: Vermont Dept of Health publishes booklet of breastfeeding friendly books for kids. Breastfeeding Coalition places displays at five libraries county-wide, gives books to local pediatricians’ offices, breastfeeding literacy expert gives a talk at one library, annual art show. Pictures of pedi office presentation sent to paper.
BREASTFEEDING IS JUST PART OF LIFE

Don’t wait for World Breastfeeding Week to slip breastfeeding, mothers and babies into the local cultural or current events picture. Farmers Market is featuring Localvore activities? Invite all your little localvores to come nurse – issue a public invite (with the blessing of the Farmers Market board, of course). 

Second-hand kids clothing sale? Enlist the local second hand store to help you collect onesies, NB – 24 mos. Host a table with fabric markers, glitter, etc and have moms decorate onesies. Doesn’t have to be only for breastfeeders, but they’ll have the cutest sayings. (Eat at Mom’s! I Drink until I pass out. Breastfed – Check my Chubby Legs) 
Write an editorial for World Breastfeeding Week. August is a slow news month so local papers and magazines are more likely to print your articles. Enlist your hospital PR department to help – they are always looking for something to crow about. Take a picture of yourself here at the USBC and put it in the paper.

Every time your community reads the word “Breastfeeding” is a way to make it seem more normal. Mother’s milk promoters tap image of Virgin Mary breastfeeding Jesus made the Phillipine Inquirer on December 28th’s Religion Page!
